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Exhibiting at a trade show is a major investment. Between booth space, exhibit design,
shipping, travel, staffing, and marketing, costs add up quickly. The key to real results
isn't just showing up, it's showing up with a plan.

At SourceOne Events, we help exhibitors simplify logistics, strengthen their booth
presence, and create smoother event experiences from start to finish. When the details

are handled well, it's easier to focus on what matters most: making connections,
generating leads, and driving ROI.

Pre-Show Checklist

Choose the Right Booth Space

Booth location can directly impact visibility and traffic. High-traffic areas, corner booths,
and island exhibits often create stronger opportunities for engagement. Early
registration can also give you better placement options.

Design a Booth That Works

Your trade show booth should do more than look polished. It should attract attention,
support interaction, and clearly communicate your brand. Whether you need a custom
exhibit, modular booth, portable display, or updated fixtures, the goal is the same: create
a space built for results.

Set Clear Goals
Before the event, define what success looks like. That might include qualified leads,

booked meetings, product launches, onsite sales, or market research. Clear goals help
your team stay focused and measure performance more effectively.

Refine Your Message

Attendees move quickly, so your booth messaging should be simple, relevant, and easy
to understand at a glance. Focus on the value you provide and the problems you solve.

Prepare Marketing Materials

Make sure your signage, brochures, handouts, and digital content reflect consistent
branding and clear calls to action. Strong, aligned materials reinforce credibility and
help your brand stay memorable.
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The best promotional items support your brand and appeal to your audience. Giveaways

can help increase booth traffic, but meaningful conversations are what turn attention
into leads.

Train Your Booth Staff
Your booth team plays a major role in event success. Staff should be welcoming,
informed, and ready to engage. Open body language, strong energy, and clear

communication all make a difference on the show floor.

Promote Your Booth Before the Event
Pre-show marketing can significantly increase results. Use email campaigns, social

media, direct outreach, and scheduled meetings to build momentum before the event
begins.

During the Show

Focus on Conversations, Not Sales Pitches

The strongest booth interactions feel natural. Ask questions, listen carefully, and tailor
the conversation to each attendee’s needs. A genuine connection will always
outperform a scripted pitch.

Create an Open, Approachable Booth
Attendees are more likely to engage when your booth feels welcoming. Step out from
behind tables, invite visitors in, and create an experience that feels interactive rather

than passive.

Use Live Demonstrations

Live demos attract attention and help attendees quickly understand your product or
service. If possible, schedule demo times throughout the day to create consistency and
draw repeat traffic.

Capture Lead Details
Collecting contact information is important, but detailed notes matter just as much.

Document attendee interests, conversation highlights, and next steps so your follow-up
feels personal and relevant.
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Stay Active on Social Media
Posting during the event can expand your visibility beyond the booth. Share photos,

demos, team moments, and event highlights to keep your audience engaged in real
time.

Post-Show Follow-Up

Follow Up Fast
Timely follow-up is critical. Reach out within 48 hours with personalized emails,

LinkedIn connections, follow-up calls, and CRM updates. Quick action keeps your brand
top of mind.

Measure ROI
Review your results based on lead quality, meetings scheduled, sales closed, cost per

lead, and revenue influenced. Understanding what worked helps you improve future
trade show performance.

Why Exhibitors Choose SourceOne Events

Trade shows require more than a great-looking booth. They require planning,
coordination, reliable service, and a team that can keep everything running smoothly.

SourceOne Events helps exhibitors manage logistics, secure quality rental equipment,
and deliver a polished onsite presence with less stress and more confidence. Because
exhibiting should feel strategic, seamless, and worth the investment.

That's what it means to Trade Up to a Better Experience.
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